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Alcohol Be verage Sales Experiencing Gro Wtb -~

On-Premise in 2007! X

@2 On-Premise establishments that < In Total, 50% saw growth in 2007, with
experienced beverage alcohol growth : Fine Dining and Lodging reporting the
grew 11% from 2006! most beverage alcohol success !
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On-Premise Channel Expects Growth for Beer*

in 2008!

o 40% of On-Premise Establishments are expecting growth for beer in 2008!

< This is driven by 48% Total Casual Dining looking forward to an increase in beer
dollars next year.
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Beer is the Only Adult

Beverage in the Top 10
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Draught Sales Make up Over 70% of

Total Beer Dollar Sales On-Premise

Dollar Share of Total On-Premise Beer Sales

Draught
72.8%

O Draught H Bottle

e

Source: 2007 IRI On-Premise Study




Total On-Premise Beer Segments

Dollar Share and Share of Gross Profit

< Each beer segment is contributing its fair share of gross profit, based on size of
the segment...American Premium is 52.8% of all beer dollar sales and 53.1% of

all beer gross profit

Dollar Share and Share of Total Gross Profit
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The Majority of Establishments Have

6 Tap Handles Or Less

o Establishments with a high number of tap handless typically have more than
one bar with multiple bartender stations

o Hotels and Nightclubs offer significantly less tap handles compared to bars and

restaurants
Number of Tap Handles Total Tap Handles % By Establishment
% of Respondents
>0% Nightclubs
J Hotels
12%
13%

Restaurants

41%
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Source: IRI Syndicated On-Premise Survey — Fall 2007



Consumers Most Likely to

Order Draught Beer

o 76% of bartenders say that draught beer is the most often requested, while only
21% say bottled beer

/ What Types of Beer are Most Frequently Asked For? \

/6%0

\\ Light Draught Bottle Craft Domestic Import /
Bartender Intercept Results

Note — Will not sum to 100 as multiple types could be selected on each order

Source: IRl On-Premise Insights 2007 — Select Markets/Channels



Top 15 Brands Ordered On-Premise

Total Draught and Bottle Combined

Top 15 Brands Ordered - Dollar Sales

Bud Light | $318,426
Coors Light i | $184,796

Miller Lite [ | $141,869

Blue Moon i | $130,443

Budweiser | $73,152
Corona :$47,916
Dos Equis T 45,517
Geroge Killians [ $36,654
Guinness : $35,011
Newcastle : $32,679
Shiner Bock [ $28,990
Michelob ULTRA [ $28,974
Avalanche :$24,858
Heineken :$22,438
Stella Artois [ $19,900

Source: 2007 IRI On-Premise Study




Beer Distribution: On-Premise

Brand Presence

Top 10 Distributed Brands
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Source: IRI Syndicated On-Premise Survey — Fall 2007



Many Consumers Already Know What

They Are Going to Order!

< The number consumers that already know what brand they will
order has dropped since 2004.

“I typically know the specific brand | want to drink before entering a

Restaurant Bar or Nightclub

74% 70% 72% 68%

2004 2007 2004 2007
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Source: Technomic consumer surveys, 2004 and 2007



But More Consumers Are Affected

by Promotions

< From 2004 to 2007, the number of consumers affected by alcohol
promotions has grown.

“I have switched from my

“I check out bever ial : .
: ecanodupPoem%t?gr?S%pec as usual because of a drink special
or feature”

66%0 45%

S7%
34%

2004 2007 2004 2007
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Source: Technomic consumer surveys, 2004 and 2007



The Number Of Core Beer Consumers Is
Expected To Continue Growing,

Generating Greater Category Sales

< After bottoming out in the late 1990’s, the core 21-27 year old beer
consumer demographic is projected to grow through the year 2010!
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Population Breakdown by Age Groups

Projected Population by Age Group
1990 - 2015
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2007 On-Premise $ Sales by Alcohol Type

Total U.S.

o Beer outsold wine at on-premise establishments by 3.5-to-1.
o Beer outsold liqguor at on-premise establishments by nearly 1.5-to-1.

2 Beer contributed almost 50% of the dollar sales for Total Beverage
Alcohol.

On-Premise Share of Total Alcohol Dollars

- Source: Adams Handbook Advance 2008



On-Premise Beer Retail $ Sales

Beer Dollar Sales
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On-Premise Wine Retail $ Sales

Wine Dollar Sales
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On-Premise Liquor Retail $ Sales

Liguor Dollar Sales
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2007 On-Premise Serving Sales by A]cobol

Type - Total U.S.

o Beer Servings were sold to on-premise establishments at a rate of 4
times that of Wine Servings.

o Beer Servings were sold to on-premise establishments at a rate of
nearly 2 times that of Liquor Servings.

& Beer Servings in on-premise establishments made up nearly 60% of
total alcohol servings (beer/wine/liquor).

On-Premise Share of Total Alcohol Servings

Serving Size: Beer=120z, Wine=50z, Liquor=1.50z

- Source: Adams Handbook Advance 2008



On-Premise Beer Volume Sales

Total U.S. — Through 2007

Beer Volume Sales
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On-Premise Wine Volume Sales

Wine Volume Sales
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On-Premise Liquor Volume Sales

Total U.S.

Liguor Volume Sales
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Alcohol beverages experienced growth in the on-premise channel in 2007

Beer plays a critical role in the on-premise channel — it is the only beverage
category in the top 10

Draft beer accounts for over 70% of on-premise beer sales

Many consumers already know what drink they will order, but more are
becoming affected by promotions

Beer outsells wine and liquor on-premise representing almost 50% of total
dollar sales in the alcohol category

Beer retail dollar sales on-premise have been growing at over 6% for the last
6 years

Beer serving sales represent 56% of total alcohol servings sold in 2007



